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Our Vision

S| Conversion of agriculture
"| to organic methods,
improved health for the
 earth and its inhabitants,

| and greater awareness of
and demand for organic
products.
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Our Mission

To generate credible, peer-reviewed

scientific information and
communicate the verifiable
benefits of organic farming

and products to society.
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Long-Term Goals

1. Expand the scope of research on the
benefits of consuming organic food, as well
as on organic production and processing
methods and systems.
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Long-Term Goals

2. Accelerate the conversion
of agriculture to organic
methods by building demand

for organic products.
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Long-Term Goals

3. Promote research and innovation that
will create new and/or expand existing
dimensions of the organic benefit, and

develop strategic alliances with other
research institutions.
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Long Term Goals

4. Serve as a clearinghouse for organic science
information, tracking research, both past and
current, analyze the results and make it
available to promote environmental, public
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Our Strengths

* Creation of consumer-friendly summaries of
hard-core science and research on the
organic benefit.

* Ability to tap expertise and forge teams
composed of leading scientists in industry,
academia, and private research institutes.
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Our Strengths

* Helping public health and medical professionals
understand how organic food can help prevent
disease and promote well-being.
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Organizational Structure

* 501(c)(3) Nonprofit - A Virtual Company
e Board of Directors A

e Scientific & Technical
Advisory Committee

e Staff
* Funding
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Demonstrable Outcomes

* State of Science Reviews (SSRs)
* Directly Funded Research Projects
* Product Specific Studies

* Proposal Preparation Grant Program

The |
Organic
Center

( /)
“\




Completed Reports

Minimizing Pesticide (\ Qugnic
Dietary Exposure Through | ( )
the Consumption of
Organic Food

October 2004
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Pesticide Exposure Findings

Fruits and vegetables grown conventionally are:

* 3 to 4 times more likely to

contain residues than organic

foods,

* 8 to 10 times more likely to
contain multiple residues,

e contain residues that are 3 to 10
times higher, on average,

The compared to organic food.
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Completed Reports

Elevating Antioxidant
Levels in Food
Through Organic
Farming and
Processing

January 2005
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Antioxidant Findings

 Seven studies report careful, side-by-side
comparisons of antioxidants in organic and
conventionally grown food.

* Antioxidant levels were on average about 1/3
higher in organic food compared to conventional.

* Some organic food processing techniques can
help preserve antioxidants in raw commodities,
compared to methods used by conventional

methods.
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Completed Reports

Breaking the Mold: OB

Center

Impacts of Organic O) ,:f?’_
and Conventional e

the Mold
Farming Systems on
Mycotoxins in Food E |

and Livestock Feed
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Mycotoxin Findings

* Nine studies allow 24 direct comparisons.

* Mycotoxins were found in conventional
samples about 50% more frequently at a
little over twice the average level.

* Organic systems help reduce fungal
infections and mycotoxin formation, while
some conventional practices — especially

high N levels and sub-lethal doses of

fungicide — can promote mycotoxin
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Current Directly Funded Studies

A Comparison of Lycopene and Other Pytochemicals
in Tomatoes Grown Under Conventional vs. Organic

Management Systems — World Vegetable Center, Taiwan,
Republic of China
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How can organic farmers
increase the concentrations
of lycopene in tomatoes?
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Current Directly Funded Studies

New Approaches to Measure the Impact of Farming

Systems and Technology on Food Quality — Friedman
School of Nutrition Science and Policy, Tufts University,
Boston, MA

Focus on analytical
methods to determine how
agricultural methods affect
antioxidant levels in key




Current Directly Funded Studies

A Comparison of Strawberry Fruit Quality from

Organic and Conventional Farms — Washington State
University, Pullman, WA

An in-depth field study
focusing on the impacts of
organic farming systems on
antioxidant levels,
nutritional quality and

The SeNsory parameters.

%ganic
Center




Consumer Fducation

Key Messages —

* Organic food delivers more nutrition el
per calorie consumed.

* Organic food can increase fruit and
vegetable consumption, especially
among children.

* Organic food can reduce pesticide
exposure in fetal development.
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Consumer Education

Key Messages —

* Organic production methods often
expand margins of food safety.

* Organic farming is good for the
environment, farmers and farm
workers.
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Consumer Ads

Alternative Medicine Special Edition “Food As Medicine” Sept. 2005
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You know organic products are healthier
far you and your family. But the question is,
how much so?

For the fust time, solid science Is proving
just how enormous the health benefits are.
For Instance, several studies have found
levels of antiaxidants in organic foods to
be two 1o three times higher than their
conventional counterparts.

Hut that's |ust the tip of the Iceberg, Every

day we are discovering new, substantial ways
organic products iImprove health and wellbeing.
And that’s good news everyone can digest
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The

Consumer Outreach

Working with consumer packaged goods
companies we license our logo and an
educational message for placement on
product packaging. To date, we have

1 million impressions in the marketplace
and have a goal of 50 million impressions

by the end of 2000.
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Traditional Medicinals
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What is spearmint? A perennial herb that
is grown in temperate climates worldwide.
The leaves are harvested when its pale purple
flowers come into bloom from July to
September. Most spearmint leaf is distilled to

make essential oil and a small amount is dried
for use as tea. We select high oil spearmint leaf
that meets pharmacopoeial standards, The
Pacific Northwest of the United States and
Egypt are the major spearmint-growing regions
of the world. When should | use it? Asa
refreshing, healthy beverage, drink several

cups dally, How does It taste? Pleasantly
aromatic and sweet. In contrast to peppermint,
spearmint does not produce a cooling sensa
tion. Children often find it to be more pleasant
than peppermint. Combines well with
honey or lemon,

Stifl want more?
www. TraditionalMedicinals.com
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organics can impreve the
health of the earth and its

Traditional YMedicinals
Organic
Spearmint

Aromatic and Sweet

Caffeine Free

Herbal Tea

16 Wrapped Tea Bags
Net Wt. .85 Oz. (24q)
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Supplement Facts

Serving Size 1 cup brewed tea « Servings Per Container 16

Amount per serving  %DV*

Calories 0

Organic Spearmint leat 1,500 mg 1

* Percent Dady Values (DV) are based on a 2,000 caicrie diet.
+Daily Value not established

Traditional Medicinals, Sebastopol, Californla 85472
Certified by the California Certified

Organic Farmers (CCOF) r'c“""“'i
Pregnancy and lactation: If pregnant or £ g
nursing, inform your practitioner that you 3 2

A S

USDA

o Just herbs! nothin’else!
e No added ﬂn\'ors!

* Made with medicinal grade herbs!

Y Just the true taste of real herbs! ™

Our Commitments

We use medicinal
grade herbs

s

We use organic,
biodynamic and/or
sustainably wild-crafted
herbs whenever available

3. When these conditions
can't be met, we work to
develop a source that can



Media Results

Since our inception in
2002 we have garnered
print, broadcast, and
online media coverage in
50 publications, reaching

over 12 million people.
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Summary

Just as we help consumers see what’s inside their
products, a look inside the Organic Center reveals an
organization that delivers distinctive research, unique
products, sustainable benefits, and demonstrable social
outcomes.

Through hard-core science & strategic collaborations we
are tilling new fields in organic research - closing the gap
between what the industry has long known and what
science has yet to prove.
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The Organic Center

WWW.Oorganic-center.org
All reports are down loadable from

the website in PDF format

Creating Healthy Demand for a Healthy Planet-
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